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Facebook Ads For Restaurants: 6 Killer Ad Strategies

Whether your restaurant is high-end, fast-casual, a healthy eatery, a gastropub, or fast food, your
restaurant’s specific target audience is on Facebook multiple times per day every day of the week.
The goal of this post is to give you strategies you can use now that will grow new customers and

increase repeat visitors of your restaurant.
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If you're not utilizing Facebook ads to reach your customers, you are missing out on one of the most
effective advertising channels to reach them. And the worst part, if you're not promoting your
restaurant with Facebook ads, your savvier competitors likely are and stealing your customers and
growing sales.

Facebook is an incredibly robust and flexible platform for businesses enabling many to easily reach
their ideal customer segments. You can even target special niches within the restaurant and food
space too. Do you want to target event planners, group dining, private dining? That’s all achievable
with Facebook ads too.

In this post, | outline why Facebook ads are so important for creating awareness for your restaurant,

and give you six killer ad tactics to consider so you can create more business (including catering).

Below is a summary of what we are covering.
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Who Is This Post For?

This post is for any restaurant managers, owners, or staff that want to understand how to effectively

use Facebook and Instagram ads to grow their business.

Why you need to use Facebook ads to promote
your restaurant

Be where your customers' eyeballs are.

Facebook is hands down the number one social media channel in the world. Your customers are
there in the largest concentration out of any other social channel. And the vast majority of your
customers access Facebook multiple times per day of which the majority are accessing via their

mobile phone.

Pair these stats with the below statistics and insights (Source: Facebook Quarterly Report):

0
£
£

From the perspective of marketing and advertising, mobile usage with your target customer is

a big deal, and you’re probably not leveraging it well.
Nobody is carrying around the newspaper, or a magazine and checking it multiple times per day — but

they are checking Facebook and Instagram (Facebook owns Instagram) via their mobile phones

multiple times per day.
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IMPORTANT STATISTIC
Of the three hours per day that consumers spend on mobile devices, almost one-
third of that time is spent on Facebook! And the combined amount of time that

people spend on the next 5 most popular social apps still does not sum to the

amount of time people spend with Facebook and Instagram.

Consider also that many of your restaurant competitors are not very savvy with online marketing and

are still over-relying on inefficient and wasteful traditional marketing.

While traditional marketing has its place, there is a real opportunity for you to get in the game ahead

of your slower, less digitally sophisticated competitors.

Facebook Is Pay-to-Play

Forget About Facebook Organic Posts — There’s No Exposure
Without Ads!

Don't expect your page posts on your restaurant's Facebook page to drive results. Almost nobody
sees those posts as Facebook has reduced your exposure from page posts to low single digits of

your page's fan base (i.e. 2% - 4%) of your fan base.

So what this means is that if you had 1,000 fans, you would reach maybe 20 people at best. Without
ads, you have no exposure to anyone on Facebook (this is true of almost all social channels — without

ads your ability to have an impact in social media is limited).
However, this does not mean you should stop organic page posts - you still need to post up good

content to your Facebook page but realize that real tangible business results such as growing new

customers or repeat customers happens with ads.
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Different Skill Set Required For Running Ads

In addition, running ads on Facebook is a very different skill set than posting content on your page.
Facebook has one of the most robust advertising platforms which means there are many levers,

options, steps, and decisions that you need to take to set up a winning restaurant ad campaign.

For example, Facebook has more than 10 campaign objectives that align with different business

goals. Each campaign objective has an algorithm behind it designed to achieve that goal. So your

choice in campaign objectives is the first essential step to a successful campaign.

Choose a Campaign Objective

VI adlg Esa

Facebook Ads Campaign Objectives

So, depending on the creative you have at hand and what business outcome you are trying to
achieve your objective will change. Here are 3 of the most common campaign objectives for

restaurant and food companies.

v showing your ad to as many people as possible within your target

audience
v showing your video to those within your target audience that are

likely to watch it

v showing your ads to those within your target audience that

are likely to remember your restaurant

And if you're running Boost Posts (a campaign objective similar to Engagement), here is a related

post about why you should not be running the Facebook Boost Post.
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Incredible Demographic Targeting Possibilities With
Facebook Ads

A Niche Spanish Tapas Restaurant Facebook Ad Targeting Example

Below we are using Facebook Ads to find people in the Houston area that like tapas or tapas bars, or
have a household income that is in the top 50% or higher of US households, AND that have an

interest in Spanish Cuisine. From this, we can see there are 11,000 people we can target.

All the chosen variables in this example can be modified, refined, added to, to create even more
precise targeting. So think about this for a moment — what other advertising platform can you

down-select for an audience like this? There is none!

Houstq B

! ‘
Pasadena 9

@ Drop Pin

Age
L - Q- -
slecting an audience unde W mit your targeting options fo location, age, and gende:
Gender
.' .|'.. ...".

Facebook ad targeting Houston Texas
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See the detailed targeting below:

Detailed Targeting

Facebook detailed ad targeting Spanish tapas restaurant

Fast Casual Restaurant in Manhattan, NYC, Facebook Ad Targeting Example

Let’'s assume you have a fast casual restaurant in midtown Manhattan as an example.

We can target people that have an interest in competitor restaurants in midtown Manhattan. For this

example, we selected Chipotle Mexican Grill, Qdoba Mexican Girill, El Pollo Loco, and Panera.

As you can see below, we are targeting a relatively small area around part of Central Park. Facebook
is telling us that there are 8,000 people here that have an interest in those competitor restaurants.
The options inside Facebook for being precise in your targeting based on interests, likes, and

behaviors are many. | am showing you just a fraction of what’s possible.
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United States

@ (40.7946,-739569) +1mi w

Include = Search Locations Browse
L Q

Add Locations in B-ulk
Age
29 - 69+ -

Selecting an aydience under 18 will limit your targeting options to location, age, and gender. Learn Maore

Gender
All genders
Facebook ad geotargeting Manhattan NYC
Detailed Targeting
Include people who match

Interests = Additional Interests

Chipotle Mexican Grill

El Pollo Loco

Panera Bread

Qdoba Mexican Grill

Whatabunger

fast casual restaurant competitors Facebook ad targeting

Audience Definition
Your audience
1 gelection |5 farly
/ \ broad.
Zpecrhe Broad

Fotential Reach: 7,900 people @

Facebook ad audience size Manhattan NY'C
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Facebook or Instagram Ads?

A quick note about a question we get often which is, should we run Instagram ads too?

Facebook owns Instagram and as such, it is one of the placements Facebook will automatically use

to show your ads.

Facebook decides for each ad impression to someone in your ad targeting that if it can achieve the
goal at the lowest cost by showing the ad to the user over on Instagram it will show your ad there.
Conversely, if Facebook believes the result can be achieved at a lower cost on Facebook it will show

the ad to that user on Facebook.

You can choose to run your ads only on Instagram, however, anytime we have forced the ads to
show only on Instagram the results are far more expensive. Unless you have a very good reason to
force your restaurant ads to show on Instagram, the best option is to let Facebook's algorithm make

choice.
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Facebook Ad Tactic:
Seasonal Specials

You have dozens of menu items you could promote, but choose a dish that

makes sense for the season.

It helps if you have a calendar planned out in advance for the year for each month by week. If it is
summer and you have great salads, showcase your salad options.

Roadmap 2Qifr

Wk | Wk } Wk Winsh &

L]
—
o

mo,m,mn

restaurant Facebook ad marketing calendar

Alternatively, if it is Mother’s Day, showcase the food items that will resonate well with families and

moms.

Below is another example of targeting for Mother’s Day — perhaps your restaurant has a Mother’s

Day brunch special, and you have fun activities planned for young kids as well.

Below we are able to find families within 10 miles of San Diego that are parents with kids of ALL ages

that also have household incomes in the upper 25% of household incomes.

Facebook Ads For Restaurants: 6 Killer Ad Strategies To Grow Customers
11



Mother's Day Targeting Example

Locations

People living in this location -

United States

@ sanDiego, Califomia  +10mi w

Add Locatons m Bulk

Age
18 - 65+ -

Selecting an audience under 18 will lim't your targeting options to location, age, and gender. Leam Mone

Gender
All genders
Facebook Ad Targeting San Diego Mother's Day
Detailed Targeting
Include people who match @

Demographics = Parents = All Parents

Parents (All

Q, Add demographics, interests or behaviors Suggestions Browse

and must alse match x
Demographics = Financial = Income

Household income: top 10% of ZIP codes (US)

Household income: top 10%-25% of ZIP codes (US)

Household income: top 5% of ZIP codes (US)

Facebook Ads Defailed Targeling Al Parents, HHI 25% or Above

Audience Definition

Your audignce i3
I defingd

Specific Broad
Patential Reach: 67,000 people @

Facebook Ad Audience Size San Diego Parents
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Facebook Ad Tactic:

Promote Restaurant Entertainment

Does your restaurant have live music of enteriainment on Fridays and Saturdays? Use
Facebook ads to promote yvour entertainment to people that you know are highly likely to be

interested.

For example, if you are promoting an Irish pub, and you have an Irish band, target the below people

on Facebook.

Below we pulled everyone in Los Angeles within 5 miles of downtown that likes craft beer, beer
festivals, etc, AND then they must like Irish cuisine, Irish pubs, Jameson Whiskey, and more Irish

targets.

Promoting Restaurant Entertainment Example

Locations
e | In this it -
United State:
° 340447 4 Sl w
@ Include = Q B
Glendale Pasadena = sl
El Monte ioal
Los A%eles
IFWEIPRL L i Bk 'O
Inglewood
Downey ® Drop Pin
Age
- 65+ -
= ] = get 3 ar, Le
Gender

Facebook Ad Targeting 5 miles Los Angeles
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Detailed Targeting
Inclede pecple wha match @

Interests > Additional Interests

Beer festival

Brewing

Craft Beer

Draugiht beer

Microbrewery

l C} Add demographics, interests or behaviors

Suggestions Browse

and must also match

Irish cuigine

Irish language

Irish pub

Jameson Irish Whiskey

Republic of Ireland

The Irish Times

Facebook Ad Detailed Targeting For Irish Pub

x

-
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Facebook Ad Tactic:
Reward Your Existing Customers

It is possible to target yvour loyal, repeat customers with special promotions. or for just brand
wareness to encourage repeat visits. What you choose to promote to them is up to you, but
you can easily target them on Facebook.

There are a couple of ways to target past customers for your restaurant on Facebook.

1 Retargeting customers with emails: Do you collect email or phone number information from
your customers? For example, if you provide free will for guests, often the customer has to enter
their email to get access. Once you have their email or phone number, vou can take that list and
load it into Facebook and have Facebook maich those emails to Facebook profiles — now you

have what iz called a Custom Audience inside Facebook of past customers you can run ads at.

2 Website visitors: anyone that has visited your restaurant website can also be retargeted.
Facebook allows you to create a retargeting list of anyone that visits your website. This is another

good way to reach past customers.

Restaurant Gift Card Purchases

There is nobody more likely to buy gift cards from you than your past customers. Facebook can be

used to sell gift cards directly to all your past visitors. And considering that a large percentage of gift

cards are never redeemed, that's cash flow and profit that falls to the bottom line.
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Facebook Ad Tactic:
How To Grow Restaurant Catering

Do you also offer catering? Maybe you do corporate events, parties, and more. Fromoting this
azpect of your restaurant is also possible. Below we selected for anyaone that had an executive
assistant-like job title to promote the catering services. Ideally you would drive this traffic to a
landing page on your website that was all about your catering services with pricing and
testimonials and images of what you offer.

Detailed Targeting
Include peophka who match 'ﬁ

Demographics > Work > Job Titles

Demographics %

Administrative Assistant
Administrative Office Assistant
Administrative Secretary
Executive Administrative Assistant

Executive Assistant

Promote Catering Services: Facebook ads job targeting executive assistanis
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Facebook Ad Tactic:

Integrating Ads With Your Traditional Marketing

Are you spending on fraditional marketing tactics — print, radio, or TW? We all know fraditiona
marketing is incredibly wasteful because of the lack of efficient targeting — its benefit is that it
reaches a large audience.

However, with Facebook ads, we can make our traditional marketing much more effective. Facebook

ads can easily integrate with your other traditional marketing efforts to improve response rates (in

marketing we call that "Lift").

I's no surprise that integrating efforts like this improves overall response from your other traditional
advertising — multiple channels and multiple impressions helps push the customer closer to a

conversion.

A consumer survey found that on average, people need more than 12 sources of influence before
making a purchase decision (source: Think With Google). If people hear a radio ad, or see a print ad,
and then also see a targeted Facebook ad they are that much closer to becoming your restaurant

customer.

So for example, if you are doing any print marketing like mailing out postcards to a USPS carrier
route around your restaurant location, why not also run Facebook ads in those same neighborhoods
as well? It's particularly effective if you run your Facebook ad right before you drop the postcard and
then for some time after you drop the postcard. Don’t rely on just that one impression from the

postcard which most end up in the trash.

Alternatively, what if you’re running local radio ads or a TV commercial? Did you know you can target

radio listeners of specific radio stations and TV shows on Facebook?
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Seattle Sports Bar Example:

In the below example, I’'m targeting men in Seattle between the ages of 22 - 55 years that listen to

Fox Sports Radio, watch ESPN, like the Mariners and the Seahawks. We can reach 94,000 men.

United States

@ Seattle, washington  +10mi w

-

@ Include = () Search Locations Browse
L
% e
\ = =
.l_ ‘! - ®
! - Lﬂ;:’
e A { :
= ¥ Drop Pin
° j o ? - "ﬂp
. . n_.. = E
Add Locations in Bulk
Age
22-55
Gender
&l l':ij Men Women
Facebook ad targefing Seatile 22 - 55 year old men
Detailed Targeting
Include people who match €
interests > Additional interesis
ESPN
Fox Sports Radio x
Seattle Seahawks

Interests > Additional Interests = Seattle Mariners

Seattle Mariners

Facebook ad detailed targeting sporis radic ESPN

Audience Definition

Your audience is
l defines

Potential Reach. 94,000 people

Facebook ads audience size in Seatile sports walchers
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If you leverage Facebook ads and integrate them into your traditional marketing tactics, you will

improve the “lift” or response from the traditional advertising tactics and will see better results.

Facebook Ad Tactic:
Now Hiring Job Ads

Meed help finding restaurant workers? Facebook can help attract talent for your restaurant.
Facebook's targeting has changed a bit for job ads to reduce discrimination in hiring, but still
effective at reaching a broad audience.

Need help finding restaurant workers? Facebook can help attract talent for your restaurant.

Facebook's targeting has changed a bit for job ads to reduce discrimination in hiring, but still effective

at reaching a broad audience.
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Example Now Hiring Facebook Job Ad

.

° Eardy Bird Brunch {West Des Moines, 4]

RECEIVE & 5250 SIGNING BOMUS WHEN YO )IN QUR TEAMI

HOW HIRING for all hourly positsons ot our new Early Bird Brunch location in West Des Moines!
o H you want 10 join a fun, fast-paced work endronment and are ready 1o join our team as a
seraer, cook, bartender, host. or dishwasher! Plus gnlﬂfﬂlg\hg borus after youwr first 00

days!
Cpen interaews Monday-Thursday Bam-4pm
Clhick “call nose”™ 10 inguere about the s labbe poslions, viSit us m persan, OF Send your regurms b

/4

Call. Click or Visit Us To Apply Today! Call Now

For details on positons and our signing bionus, dick “call noe’t

[+ w B 14 Shares
oY Like J Commant 2 Share

Facebook Ad restaurant jobs now hiring

Restaurant job ads typically get very good mileage - meaning your job budget goes far. For this ad,
we were able to reach 85,630 unique people and close to 160,000 impressions. This ad ran for about

6 weeks.

© Results « Reach +  Impressions « CostperResult - Amount Spent -
85,630 85,630 158,338 £4.81 541168
Reach Per 1,000 People Re
835,630 835,630 158,338 54.81 $411.68
Reach Paaple Total  Per 1,000 People Raac Tatal Spent

Mow hiring Facebook Ad campaign metric example for restaurant
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Different Types of Facebook Ads For Your
Tactics

Facebook offers different ad formats for showcasing your restaurant’s promotions, brand, or specials.

You can be incredibly creative with Facebook ads, and there are many ways to promote your
restaurant with rich media. Your ad type will depend somewhat on what creative assets you have,

such as images, or video.

Facebook Restaurant Ad Examples

Single Image Ads: these are the most common type of ad and run with only one image. These are
fine and work well in Facebook for restaurants, but there are more options to utilize rich media and

more creativity.

' Yard House
ponsored - QY

You worked hard today - reward yourself with Happy Hour at Yard Housel
Enjoy half-off 20+ select appetizers and pizzas 2t our Temecuia location
Monday - Friday

YARDHOUSE COM

It's time for Happy Hour! I —
DD‘ 243 21 Comments 17 Shs
oY Like [ Comment & Share »-

Restaurant Facebook ad example single image ad

Video ads: do you have nice video content? Maybe you had a promotional video made? For
example, you can highlight the kitchen as the dishes are being prepared if you're a higher-end
restaurant. One of the best experiences | have ever had was at a restaurant in downtown Cleveland
sitting at the chef’s table — | had a front-row view of how the kitchen was operating, and it was

completely fascinating.

Facebook Ads For Restaurants: 6 Killer Ad Strategies To Grow Customers
21



Video ads will stream through a user’s newsfeed and are on mute until they choose to hear the audio

by tapping on the video.

And if you choose the Video Views campaign objective, you will likely get views on your video for
pennies each view! As an advertiser, the Video Views campaign objective provides amazing mileage

for your ad spend.

Perkins Hestaurant & Bakery - Colorado Springs -
Sponsored (demo) N

Join us as we celebrate Free Pancake day benefiting the Give Kids The
WorldE Village Enjoy a free short stack of our pancakes and i you can
donate to GTEW! Get your free pancakes at Parkins® todayl

-

-
ooz £3 (W 5 22

05 Views

Restaurant Facebook Video Ad Example

Carousel ads: Maybe you have a 3-course executive lunch special. Or perhaps you have multiple

images of different dishes, or you want to showcase Friday night entertainment.

Carousel ads are similar to single image ads except you can put multiple images in each ad. With
carousel ads, users scroll horizontally through different pictures of the lunch special. In this case, you

could show each item with a call-to-action on each image.

Carousel Ads give people a better sense of what you're promoting since multiple images are being

shown.

Or another idea, maybe you have several different offers — you can use carousel ads to highlight
each type of promotion allowing people to scroll easily through each promotion to find the most

appealing.
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Bob's Domits e

Sponsored jdema) -

Bob's Donuts has an all new donut menul Your faves are still here but
they've got some new friends too. We've got the perfect domuts to satisfy any
sweal looth! g e Craving something different? We also serve chicken and
tater tots. View our entire menu online!

Bob's Domuts is open Monday-Sunday 6 30am-2 30pm and located at 3824
Famam Street, in the Blackstone District. Visit us today!
#FatBobsDonuts #BlackstonsDistrict

We Have Encugh Variety To Please Bob's Totsd
Everyone See Menu
({Including Vegan Oplions

restaurant Facebook ad (carousel ad) - donuts
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Pro Tip - Competitor Ads

If you want to see what Facebook ads your competitors or other brands are

running, you can access them from any business Facebook page.

Here's how:

Step One: visit any business Facebook page and scroll down and on the left
column you should see a section called Page Transparency - click on "See
All"

Pumgkin has entered the chat [ Pump
00 =

B STARBUCKS CORBORATION =
ikl o T P

Fagh Mgl e ilors s Ladtid

States. Prulbppenes. Carads

Page Transparency - Starbucks

Facebook Ads For Restaurants: 6 Killer Ad Strategies To Grow Customers

24



Step two: click on "Go to Ad Library”

Page Transparency x

STARBUCKS CORPORATION is responsible for this Page.
E This is @ person or O QamniZaisomn that has completed our venfication
process and clasmed responsib |I1';, for this Page.

STARBUCKS CORPORATION
SEATTLE W, 38134 United States of America

+12064471575

Page History @

1'.-' Page created - Starbucks
karch 11, 2008

People Who Manage This Page @

° Primary country/region location for people who manage this Page
includes:

United States (141)
Philippines {25)
Canada (6)

S5ee B More

Ads From This Page
E This Page is currently running ads.

4 This Page has run ads about social issues, elections or politics.
{ Go to Ad Library

Find support or report Page

Go To Ad Library Within Facebook Page
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And there you go - all the Facebook ads that Starbucks is running right nove. You can also see ad
kpend totals for the page, but you won't see what types of campaign objectives the ads are using.

PUMPEIN HAS
ENTERED THE CHAT

LT ——

Sk 2 Dl

Starbucks Facebook Ads

Are Facebook Ads Good For

Restaurants?

Yes, Facebook Ads are very
effective for restaurants. Facebook
provides restaurants with many
options to reach the ideal target
customer. You cam promote your
restavrant specials with video ads,
showcase a dozen dishes using
carouwsel ads, or promote your
catering services by wsing job title
targeting. Most importantly, a
restavramt can be very specific at

who they want to target.

Who are the target market for

restaurants?

The target market for a restaurant is
the customers that are most
attracted to what your brand offers
in terms of food, drink, and
environment. For example, an Irish
Pub target market is people that
typically like Irish music, Ireland,
and Irish food, and drink. A sports
bar's target market would be men
and women that like sports and the

environment of a typical sports bar.

~—  Previous
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